MARKING THE 30TH WORLD AIDS DAY
November 26th - December 3rd 2018
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ENDAIDS2030
KEY MESSAGES
We have made great progress against AIDS but it ain’t over.
The progress we have made is in danger because focus and
funding is slipping globally.
We can only end AIDS if political leaders prioritise the issue
and increase funding.
Everyone should know their HIV status and know that those
on effective treatment can’t pass HIV on.
We must tackle HIV stigma and discrimination.
Young people should be empowered as leaders in the HIV
response.
AIDS related deaths have reduced by more than 51% since the peak in
2004 and 20 million people now have access to antiretroviral
treatment. But last year alone 1 million people still lost their lives to
AIDSrelated illnesses and half of those in need of life-saving drugs don’t
have access to them. 36.9 million people globally were living with HIV in
2017.
Many wealthy governments are prioritising other issues and global HIV
funding has been reducing for the last 2 years. We can only end AIDS if
political leaders prioritise the issue and increase funding.
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KEY MESSAGES
(CONT.)
We need to sound the alarm. We have the tools to end AIDS by 2030 but
we can only finish the job if we all unite together behind the cause and
political leaders prioritise the issue and increase funding.
Everyone should know their HIV status. In the UK in 2017, 25% of people
living with HIV did not know their status. Everyone should know that on
medication you can live a full life with HIV and that people on effective
treatment can't pass HIV on. By regularly taking ARVs the HIV virus
becomes undetectable and is therefore untransmittable: U=U.
We must tackle HIV stigma and discrimination. We must also tackle
stigma and discrimination faced by those affected by HIV. Everyday
people are faced with difficulty becoming employed, or feel isolated
within their communities.
Finally, young people must be empowered as leaders in the HIV
response. To do this it is critical that we must empower young people as
leaders, advocates and partners in the HIV response.
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GET INVOLVED
ON SOCIAL MEDIA
Raise your voice on social media and help to spread vital awareness
about HIV, the high number of AIDS related deaths, and the need to
increase political commitment and funding.
Why not use some of the great free tools that are out there to support
your social media activity:
Hootsuite: Download Hootsuite to schedule your posts, monitor
conversations and manage your social media accounts in one
place.
Canva: Create your own social media graphics to grab your audience’s
attention with Canva’s easy-to-use templates
Bitly: Boost engagement with your posts and track the success of your
click-throughs with Bitly’s link shortener
Download the official posters, the ENDAIDS2030 logo and graphics
for the festival here.
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TWITTER
Don't forget to post an image with your Tweets. You can use the
ENDAIDS2030 official artwork, logo or graphics. Download them here.
Post photos of your prep and progress on your event
Example Tweets:
1. To #EndAIDS we need to come together. This #WorldAIDSDay
let’s raise our voices and demand action is taken to end AIDS by
2030! Find out what #ENDAIDS2030 Festival events are on near
you: http://bit.ly/ENDAIDS2030-Events
2. HIV #stigma and discrimination kills. Nothing should prevent
someone from accessing life-saving treatment. This
#WorldAIDSDay join the #ENDAIDS2030 Festival to raise
awareness on the facts about #HIV. http://bit.ly/ENDAIDS2030Events
3. AIDS is a leading cause of death of young people globally. We
believe in empowering young people to be leaders in the HIV
response. Join the #ENDAIDS2030 Festival and help raise young
people’s voices! Find out what events are happening near you:
http://bit.ly/ENDAIDS2030-Events
Festival hashtags: #ENDAIDS2030 #WorldAIDSDay
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INSTAGRAM
Post the logo on Instagram - along with an example message
Post the official artwork on Instagram - along with an example message
Post photos and images of your prep, planning, artwork, activity around
your event
Example messages:
1. To #EndAIDS we need to come together. This #WorldAIDSDay let’s raise
our voices and demand action is taken to end AIDS by 2030!
#ENDAIDS2030
2. HIV #stigma and discrimination kills. Nothing should prevent someone
from accessing life-saving treatment. This #WorldAIDSDay join the
#ENDAIDS2030 Festival to raise awareness on the facts about #HIV.
3. AIDS is a leading cause of death of young people globally. We believe in
empowering young people to be leaders in the HIV response. Join the
#ENDAIDS2030 Festival and help raise young people’s voices!
Festival hashtags: #ENDAIDS2030 #WorldAIDSDay
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FACEBOOK
Share the ENDAIDS2030 Facebook event: http://bit.ly/ENDAIDS-FB-event
Invite your Facebook friends to the event
Update your profile photo to your event artwork or the logo, or the
festival’s official artwork
Post updates about your event preparation and plans
Example posts:
1. To end AIDS we need to come together. Overall funding for the
global HIV response is declining with many governments choosing to
prioritise other issues. On the 30th Anniversary of World AIDS Day
attend an ENDAIDS2030 Festival event and demand political leaders
increase funding. http://bit.ly/ENDAIDS2030
2. Did you know that one in every eight people living with HIV is being
denied health services because of stigma and discrimination? On the
30th Anniversary of World AIDS Day attend an ENDAIDS2030 Festival
event and raise awareness on the facts about HIV.
http://bit.ly/ENDAIDS2030
3. AIDS is a leading cause of death of young people globally. The
ENDAIDS2030 Festival is calling for young people to be leaders in the
global response. Find out what events are in your area!
http://bit.ly/ENDAIDS2030
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WORKING WITH
THE MEDIA
Raise awareness and help create change by getting your story in the
media. Here is some guidance on how to go about it.
1. Provide a good story: Journalists will be looking for new content for
news articles or feature stories so your story will need to be
interesting, engaging and well researched to be run. Providing new
statistics or data, information on events or human interest stories will
boost your chances of securing coverage. Think about how you can
involve and profile the experiences of people living with HIV and
ensure their voices are at the heart of your public communications.
2. Decide your target audience: Think about who you want to reach
with your message as this will impact the type of media you contact. If
you are targeting political decision makers then pitching to political
and healthcare trade media is a good approach. If you want to reach
the general public then newspapers, magazines and TV/radio would be
best.
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WORKING WITH
THE MEDIA (CONT.)
3. Prepare materials: Press releases need to be short (one page should
be enough), punchy, and full of relevant information. Use quotes from
someone prominent within your organisation to give your story a
human touch and always include the following:
• Short title: Go with an attention-grabbing headline
• Subtitle: Summarise your story in one sentence
• Hooks: Good hooks make stories interesting and relevant and can
include topical issues, data, high-profile endorsement, and patient
stories.
• Key messaging: Incorporate the ENDAIDS2030 Festival Key Messages
• Embargo details: If you issue your press release in advance include
an embargo date and time so your story is published at the right time
• Boilerplate: Provide background information about your organisation
or group and the ENDAIDS2030 festival, web links, and contact details.
This demonstrates your credibility to the journalist and allows them to
get in touch if they need more information.
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WORKING WITH
THE MEDIA (CONT.)
4. Journalist outreach: In addition to emailing your press release you
could also try calling the journalist to explain why your story is worth
covering. Journalists work to very tight deadlines so ensure someone
at your organisation is available to arrange interviews with your
spokespeople or provide more information.
5. Evaluate your success: Always follow up with the journalist to thank
them for covering your story. Share your coverage on social media to
amplify your story further. Keep a record of the journalist so that you
can contact them for future media outreach.
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ENGAGING
LOCAL MEDIA
Tips for Communities
Are you a community group looking to engage with local media around
your event? Below are some top tips to get you started:
1. Coordinate with media as early as possible
If you are inviting local media to cover your event try to coordinate
with them as early as possible so that the event is in their diary. If they
can’t come assign someone the role of taking photos of the event and
noting down any remarks that were made to share with the journalist
after.
2. Appoint a spokesperson
The media will always need someone to quote so choose a prominent
person from your group or community who is comfortable delivering
the key messages for your event and the festival. Consider whether
your spokesperson can be a person living with HIV.
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ENGAGING LOCAL
MEDIA (CONT.)
3. Mention you are part of ENDAIDS2030 Festival
Local reporters like to localise a national story, so mentioning that you
are part of the ENDAIDS2030 Festival will serve as an effective ‘hook’
for you to hang your story.
4. Provide a case study
Is there someone in your community or involved in your event either
living or affected by HIV? If there is then find out if they would they be
open to speaking to the media about their experience.
5. Create a targeted media list
Read and watch your local media to get an understanding of who is
most likely to cover your story. Rather than just sending your press
release to the Editor, target the reporters who have covered your type
of story before.
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FURTHER
SUPPORT
On behalf of the ENDAIDS2030 Festival, we'd like to give a massive
thank you for your support.
At this critical time in the HIV response where the end of AIDS
could be in sight but we risk losing control, more than ever,
communities need to come together in the fight to end AIDS.
We hope that we'll work with you and your networks to do
something special this World AIDS Day through this Festival.
Together we will remember; show solidarity; and raise awareness
and build the movement that can end AIDS by 2030.
We're here to help so please get in touch to let us know if you'd
like to join us or if you wanted to speak through your ideas.
Please contact:
ENDAIDS2030 Festival Coordinator,
Marina: endaids2030@stopaids.org.uk
ENDAIDS2030 PR and Media Officer,
Rachel: endaids2030-media@stopaids.org.uk
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